This evaluation is part of the on-going audience research we conduct related to building internal social marketing capacity.  We conducted this evaluation at a division-wide “poster day” showcasing social marketing efforts among programs, held during the first Social Marketing month we held.
Social Marketing in Public Health Month 
Poster Day

*Evaluation and Registration for Door Prizes*

Please complete all the questions, and leave in the box by the door.

1. Which of the following social marketing elements do you regularly use in your work?

	
Formative Research


Goal setting


Audience Segmentation


Product


Price
	
Place


Promotion


Pretesting Messages and/or Programs


Evaluation


2.a. What makes it easier for you to use social marketing in your work?

2.b. What makes it harder?

3.a.. What are the good things that happen when you use social marketing?

3.b.. What are the bad things that happen?

4.a. Who would approve of your using social marketing in your work?

4b. Who would disapprove?
5. What types of assistance or information would you like related to social marketing?

**Check here if you want someone to contact you personally
.

6. How would you like to receive your information (1 = most preferred)

	
E-mail


Web site


Poster
	
Mailing


Word-of-mouth


7. What did you like most about today?  What did you like least?

8. I am: 
 Section Chief, Branch Head, Program Administrator


 
 Program Staff


 
 Administrative Staff

Registration for Door Prizes
Name:


Program:


E-mail:  

Telephone:


Briefly tell us how you would use social marketing in your work if you were able to go to the Social Marketing in Public Health Conference:

